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turizmis problemebi

reziume

statiaSi naCvenebia msoflio ekonomi-
kaSi saerTaSoriso turizmis gansakuTre-
buli datvirTva, risi gamovlenac xdeba ara
marto ekonomikur, aramed, politikur da
kulturul aspeqtebSi. turistuli moTx-
ovnis formireba saerTaSoriso bazarze,
sawarmoo ZalTa ganviTarebis done, tur-
produqtebis moxmarebis Taviseburebebi da
saerTod, turistuli bazris funqcionire-
bisa da segmentaciis masStabebi. naCvenebia
,rom saerTaSoriso turizmi dReisaTvis sa-
gareo ekonomikuri moRvaweobis erT-erT
yvelaze dinamikurad ganviTarebuli dar-
gia da ganurCevlad izrdeba misi gav-
lena, rogorc msoflio ekonomikaze mTli-
anad, ise calkeuli qvenebis regionebis
ekonomikaze.
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S e s a v a l i

turizmis, rogorc momsaxurebis indus-
tria XXI saukuneSi swrafi tempiT viTarde-
ba. maRali ekonomikuri da socialuri efeq-
tianobis gamo mas ekonomikuri fenomenis
statusi mieniWa. turizmi aseve ganixileba,
rogorc saerTaSoriso biznesis saxeoba da
msoflio meurneobis ganviTarebis mniS-
vnelovani berketi. igi saerTaSoriso
ekonomikuri urTierTobebis Semadgeneli
nawilia, misi roli da mniSvneloba ganuw-
yvetliv izrdeba, rogorc qveynis ekonomi-
kaSi, ise, sazogadoebaSi mTlianad. turiz-
mis ganviTareba pirdapir kavSirSia sax-
elmwifoTa urTierTobebTan, socialur, sa-
ganmanaTleblo da ekonomikur sferoebTan.

saerTaSoriso turizmis
ganviTarebis tendenciebi
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saerTaSoriso turizmis

ganviTarebis tendenciebi

saerTaSoriso turizmi zogadad gada-
adgilebaa (mogzauroba) mudmivi sacxovrebe-
li adgilidan qveynis sazRvrebs gareT.
konkretulad ki igi mogzaurobaTa sistemaa,
saxelmwifoebs Soris mtkiced aRiarebuli
procedurebis dacviT. saerTaSoriso turizmi
ori saxisaa: Semomyvani (qveynis sazRvrebSi
im pirTa gadaadgileba, romlebic mocemul
qveyanaSi mudmivad ar cxovroben) da gamy-
vani (mocemul qveyanaSi mudmivad mcxovreb
pirTa gadaadgileba ucxo qveyanaSi).

saerTaSoriso normebiTa da statisti-
kiT, ucxoel turistebs miekuTvneba yvela
is piri, romelic sxva qveyanaSi Cadis sxva-
dasxva mizniT, garda im profesiuli saqmi-
anobisa, romlis anazRaureba am qveynis mier
xdeba. aseTi aRricxvis sistemiT, ucxoel
turistTa ricxvSi Sedian ara marto eqskur-
siiT Camosuli adamianebi, aramed, dasvenebis,
mkurnalobis, sportul da sxvadasxva sanax-
aobebze dasaswrebad, naTesavebTan, megobrebT-
an ucxo qveyanaSi Casuli pirebi da sxv.

saerTaSoriso turistuli organizacie-
bis SeTanxmebiTa da oficialuri monaceme-
biT, msoflioSi ZiriTadad gamoiyofa eqvsi
turistuli regioni:

1. evropa (sabazro wili 57,7%);
2. Crd. da samxr. amerika karibis zRvis 
auzTan erTad (saerTo sabazro 33,5%);
3. axlo aRmosavleTi (sabazro wili 4,9%);
4. azia, avstralia da okeaneTi
(sabazro wili 1,4%);
5. afrika (sabazro wili 4,5%).
evropa dRevandeli msoflio turizmis

lideria. igi gamoirCeva Siga turizmis sta-
biluri ganviTarebiT. aRsaniSnavia sameu-
li safrangeTi-espaneTi-italia, romelTa
wili bazarze aris 14,3-15,2-13,7%, xolo tur-
istTa wliuri ricxvi meryeobs 75-68-59 mln-
is farglebSi. turebisa da turistebis Zir-
iTadi motivaciaa SedarebiT mcire teri-
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toriaze kulturaTa mravalferovneba, mom-
saxurebis maRali xarisxi da kargi infras-
truqtura. aq ganviTarebulia turizmis
yvela saxeoba da wlis oTxive sezonze
moTxovna stabiluria. bunebrivi zonebi
dawyebuli civi da zomieri sartylidan
damTavrebuli xmelTaSua zRvis sub-
tropikuli sartyliT qmnis rekreaciis
mravalferovnebas, es ki mniSvnelovani faq-
toria turistuli nakadebis zrdisa..

saerTaSoriso ekonomikur urTierTo-
bebSi turizmi gamorCeul rols asrulebs.
absoluturi maCveneblebis mixedviT, igi
CamorCeba navTobis, navTobproduqtebisa da
moxmarebis sagnebis eqsports. procentu-
lad ki saerTaSoriso turizmi msoflio
ekonomikaSi asea warmodgenili:

• turizmze modis mTliani Sida
produqtis (m.S.p.) 13,6%;

• momsaxurebis sferos - 17,3%;
• msoflio ekonomikaSi
ganxorcielebuli investiciebis - 14,8%;
• saerTo danaxarjebis moculobaa

700-800 mlrd a.S.S. dolari;
• msoflio ekonomikaSi yoveli meaTe
samuSao adgili modis tur.industriaze.
saerTaSoriso turizms ori tendencia

axasiaTebs:
1. misi damokidebuleba sagareo ekonomikur
da politikur faqtorebze;
2. ekonomikuri ciklebis calkeuli
 fazebis dros saqmianobis masStabebis
 swrafi aRdgenisSesaZleblobebi (unari).
msoflio ekonomikaSi saerTaSoriso

turizms gansakuTrebuli datvirTva aqvs,
risi gamovlenac xdeba ara marto
ekonomikur, aramed, politikur da kultu-
rul aspeqtebSi. saerTaSoriso ekonomikuri
urTierTobebis axali tipebi qmnian tur-
izmis ganviTarebis gansakuTrebul pirobebs
(igulisxmeba, rogorc saerTaSoriso, ise,
erovnuli turizmi). turistuli moTxov-
nis formireba saerTaSoriso bazarze,
garkveulwilad axasiaTebs sawarmoo Zal-
Ta ganviTarebis dones, turproduqtebis
moxmarebis Taviseburebebs da saerTod,
turistuli bazris funqcionirebisa da
segmentaciis masStabebs1.

msoflios yvela turistul regions
gaaCnia RirsSesaniSnaobani, romliTac Sei-
Zleba turistebis daintereseba. zogierTi
maTgani aRiarebulia msoflioSi da xSir
SemTxvevaSi gamodis qveynis „turistul

markad”. yvela turregioni da qveyana cdi-
lobs aamaRlos saerTaSoriso turizmis
ekonomikuri efeqtianoba, gazardos turist-
Ta raodenoba, turebis vadebi da saSualo
amonagebi. turindustriis efeqtianobis
maCvenebels, romelic zogadad axasiaTebs
dargis Semosavlianobas.

msoflio turistuli organizaciis
mixedviT, msoflios mTavrobebma turizmis
ganviTarebisTvis meti unda imuSaon, rad-
gan organizaciis uaxlesi kvlevis mixed-
viT, turizmi is sfero aRmoCnda, sadac kriz-
isis pirobebSic ki axali samuSao adgile-
bi gaCnda. kvlevis mixedviT, 2013 wels saer-
TaSoriso turizmis industria 3,8%-iT
gaizarda. am sferoSi mozidulma inves-
ticiebma ki istoriaSi pirvelad trilion
dolars gadaaWarba.

turistuli biznesidan yvelaze meti
Semosavali aSS-m miiRo. mas mosdevs evro-
pa, aziisa da wynari okeanis regioni da
afrika. kvlevis mixedviT, axlo aRmosavle-
Ti erTaderTi regionia, sadac turistuli
biznesi Semcirda. 

msoflio turistuli organizacia msof-
lios mTavrobebs samarTliani sagadasaxa-
do politikis gatarebas da vizebis miReb-
is procedurebis gamartivebas urCevs.

saerTaSoriso turizmi dReisaTvis sa-
gareo ekonomikuri moRvaweobis erT-erT
yvelaze dinamikurad ganviTarebuli dar-
gia. ganurCevlad izrdeba misi gavlena,
rogorc msoflio ekonomikaze mTlianad,
aseve calkeuli qvenebis regionebis ekonomi-
kaze. kvlevebis Sedegebi gamudmebiT amtki-
ceben, rom turizmi msoflios udidesi
mrewvelobis sferoa da ekonomikis yvelaze
swrafad mzardi seqtori. igi xSirad ganix-
ileba, rogorc regionaluri ganviTarebis
mTavari, da axali ekonomikuri saqmianobis,
mastimulirebeli instrumenti. dResac, mim-
dinare ekonomikuri gamowvevebisa da mniS-
vnelovani regionaluri gansxvavebebis mi-
uxedavad, saerTaSoriso mogzaurobebi da
turizmi agrZelebs zrdas. Sromis saerTa-
Soriso organizaciis prognoziT, global-
uri ekonomikuri da finansuri krizisis
negatiuri gavlenis miuxedavad, momdevno
aTwleulis ganmavlobaSi, saerTaSoriso
turizmi mniSvnelovan zrdas ganicdis.
momdevno aTi wlis ganmavlobaSi eqsperte-
bi turizmis sferoSi wliur 4% zrdas
moelian. zedized ramdenime wliani zrdis
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Semdeg turizmis seqtorma vardna ganica-
da, rac 2008 wlis meore naxevarSi daiwyo
da 2009 wels gamZafrda. mkveTrad Semcir-
ebulma turistulma nakadebma, qveyanaSi
yofnis xangrZlivobam, turistebis xarjeb-
ma da biznes mogzaurobebis xarjebze
gazrdilma SezRudvebma, turizmis seqtor-
Si ekonomikuri aqtivobis mniSvnelovani
Semcireba gamoiwvia. miuxedavad amisa,
gaeros msoflio turizmis organizacia 2019

wlisTvis seqtorisgan 296 milioni samuSao
adgilis uzrunvelyofas moelis. ,,turizms
aqvs potenciali, krizisis Semdeg samuSao
adgilebis mTavar generatorad iqces’’, _
ganacxada Sromis saerTaSoriso orga-
nizaciis generalurma direqtorma da dasZ-
ina: ,,mTavrobebs, damsaqmeblebsa da mSro-
melebs Soris socialuri dialogi Rir-
seuli samuSao adgilebis warmoqmnas uzrun-
velhyofs”.

m.t.o 2014 w.

m.t.o 2014 w.

turizmis problemebi

Документ создан с помощью незарегистрированной версии pdfFactory Pro www.pdffactory.com

http://www.pdffactory.com


118

socialuri ekonomika

XXI s au kun i s a qtualuri proble m e b i . #5

XX-XXI saukunis mijnaze msoflio mas-
StabiT turizmi Zalian saintereso mima-
rTulebiT viTardeba. turizmze modis msof-
lio eqsportis 6% da momsaxurebiT msof-
lio vaWrobis 30% tliani dasaqmebis daax-
loebiT 9%. garda amisa dargSi iqmneba mSm
daaxloebiT 10%. msolio turizmisgan miRe-
bulma Semosavlebma /2 013/ trilion dola-
rs, xolo turistTa raodenobam miliards
gadaaWarba.

zogadad msoflio qveynebSi turizmis
mdgradi ganviTareba damokidebulia saxelm-
wifo politikasTan. „turizmi xels Seuwy-
obs ekonomikur zrdas. axal samuSao adg-
ilebisa da qveynis ganviTarebas, magram mas
amisaTvis sWirdeba mxardamWeri sajaro
politika. kanonmdeblebma mxari unda dau-
Wiron Zlieri da xelsayreli samoqmedo
garemos Seqmnas turizmSi” gamoqveynda
gamocema UNWITO Word Tourism Barometer da misi
Tanxlebi statistikuri danarTi, romelic
Seicavs saerTaSoriso turizmis Sedegebis
analizs 2014 wlis pirveli aTi Tvis gan-
mavlobaSi, da eyrdnoba mTeli msoflios
masStabiT axal da miRebul monacemebs.

2014 wlis ianvarsa da oqtombers Soris
saerTaSoriso turistTa (sadRaRamiso Ca-
momsvlelTa) raodenobam miaRwia 978 mil-
ions, 45 milioniT mets, vidre 2013 wlis amave
periodSi. zrda aris 4.7%, saerTaSoriso
turizmi mudmivad izrdeba ufro metad, vi-

dre turizmis msoflio organizaciis gr-
Zelvadiani prognozia 2010-2020 wlebSi
(+3.8%). unda davZinoT, rom darCenil or
TveSi monacemebis damatebiT, savaraudod,
wlis bolomde miviRebT axal rekords -
meti 1.1 miliardze met Camosul turists.

regionebis mixedviT yvelaze Zlieri
zrda pirveli aTi Tvis ganmavlobaSi reg-
istrirebuli iyo amerikaSi (+8%), mas mos-
devs aziisa da wynari okeanis qveynebi (+5%)
da evropa (+4%). qveregionebis mixedviT
yvelaze warmatebuli iyo CrdiloeTi ameri-
ka (+9%) da samxreTi azia (+8%), Semdeg
modis samxreTi da xmelTaSuazRvispire-
Tis evropa, CrdiloeT-aRmosavleTi azia da
CrdiloeTi evropa (yvela +7%).

,,am tendenciis TvalsazrisiT, saerTa-
Soriso turizmi 2014 wels daasrulebs
rekorduli maCveneblebiT”, ganacxada tur-
izmis msoflio organizaciis generalurma
mdivanma Taleb rifaim. ,,es aris SesaniS-
navi Sedegebi, Tu gaviTvaliswinebT, rom
msoflios sxvadasxva kuTxeSi kvlavac vawy-
debiT mniSvnelovan geopolitikur da jan-
dacvis problemebs, xolo msoflio ekono-
mikis aRdgena rCeba sakmaod meryev sakiTx-
ad”, Tqva man, “mTavaria, Cven vxedavT mzard
politikuri valdebulebas turizmis seq-
toris mimarT bevr qveyanaSi. es wamaxalise-
belia, Tundac imitom, rom turizmis aris
erT-erTi seqtori, romelsac warmatebiT

m.t.o 2014 w.
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SeuZlia dasaqmeba, maSin rodesac samuSao
adgilebis Seqmna yvelasaTvis umTavresi
amocana unda iyos”.1

2014 wlis dasasruls miRebuli Sedege-
bi mTel msoflioSi miuTiTebs, rom kidev
erTi warmatebuli weli iqneba saerTa-
Soriso turizmisTvis. pirveli aTi Tvis
ganmavlobaSi   WIT  Word Tourism  arom-
eter-is monacemebiT, saerTaSoriso turiste-
bis raodenoba gaizarda 5%-iT. zrda molod-
inze metia. Semdeg, saerTaSoriso turizmis
am tendenciis mixedviT, saerTaSoriso tur-
izmma 2014 wlis bolosaTvis daamyara axa-
li rekordi – 1.1 miliardze meti saerTa-
Soriso turistis mogzauroba msoflioSi
erT weliwadSi.

daskvna

msoflioSi turizmis roli da mniS-
vneloba sul ufro mzardi tendenciit xa-
siaTdeba. rogorc msoflio gamocdilebidan
Cans turistul qveynebSi turizmis meSveo-
biT mniSvnelovnad viTardeba vaWrobisa da
momsaxurebis sfero, rac iwvevs savaluto
Semosavlebisa da dasaqmebis zrdas, erovnu-
li tradiciebisa da kulturuli memkvidre-
obis msoflio asparezze gatanas da maTi
SenarCunebis finansur uzrunvelyofas.
swored amitomac turizmi aRmoCnda mrava-

li qveynis erovnuli ekonomikis ganviTare-
bis prioritetebs Soris.

msoflioSi turizmi maRal Semosav-
liani dargia, romelsac mesame adgili uka-
via ganviTarebuli qveynebis ekonomikaSi,
navTobiTa da iaraRiT vaWrobis Semdeg.bevr
qveyanaSi, turizmi did rols TamaSobs
mTliani Siga produqtis da damatebiTi sa-
muSao adgilebis SeqmnaSi, mosaxleobis
dasaqmebasa da saxelmwifo biujetis Sevse-
baSi. turizmi udides gavlenas axdens iseT
dargebze, rogoricaa: transporti da kav-
Sirgabmuloba, mSenebloba, soflis meurneoba,
farTo moxmarebis saqonlis warmoeba da
sxv. amJamad ekonomikis sferoze turizmis
ekonomikuri zemoqmedebis modeli bevrad
garTulda da eyrdnoba ara Teoriul kon-
cefciebsa da hipoTezebs, aramed statis-
tikur monacemebs.

miuxedavad imisa, rom msoflioSi mrava-
li geopolitikuri, ekonimikuri, socialuri
Tu sxva problemebi da safrTxeebi arse-
bobs, turistebis raodenoba yovelwliurad
izrdeba,saerTaSoriso turistuli Semosav-
lebi 1950 wlidan 2014 wlamde kolosaluri
ricxvebiT gaizarda. Tu 1950 wels Semo-
savali 2 miliardi dolari iyo, igi 1980
wlisTvis 104 miliardamde gaizarda. 1995
wels 415 miliardi Seadgina, 2014 wlis mo-
nacemebiT 1245 miliardi gaxda.

1 UNWTO-World Tourizm Barometer-2014-Dec
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TENDENCIES OF DEVELOPMENT OF THE INTERNATIONAL TOURISM
LALI MIQELADZE
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Summary

The article is showing the world economy, the special meaning of international tourism, discovering what is
happening not only in economic, but also in political and cultural aspects. Tourist demand of the international
market, the level of development of productive forces, the main features of using tourist products and general
operation of the tourism market segmentation and magnitude. It is shown that international tourism is today one of
the most dynamic sectors of economic activity and has growing impact on the rise as the world economy as a
whole, as well as in the lower regions of the economy.
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